[image: FGBR_15 OVAL ONLY_4C_294_Hz_R01]   NEWS
[bookmark: _Hlk33008185]For immediate release

Ford Develops Cure For Those Road Trip Blues With Comfortable, Stylish Front Seats In All-New Ford Explorer
· With more families hitting the road for vacation, the team at Ford has developed sleek new front seats for 2020 Explorer to provide drive-time relief and our ultimate in on-the-road comfort

· New seats were created by the Ford global seating team, including Mike Kolich, whose Ph.D. in industrial and manufacturing systems engineering with an emphasis on seat comfort has prompted team members to dub him “Dr. Comfort”

· New seat design, which undergoes a battery of tests to measure up to stringent Ford shape and softness standards, meets more than 100 engineering metrics for optimal comfort  
[bookmark: _GoBack]DUBAI, UAE, August 11, 2020 – Whether stuck in rush-hour traffic or cruising for hours on the open road on a summer road trip, commuting can be a real pain. Literally. Thankfully, one doctor has the prescription.
Supervisor Mike Kolich – Ford’s “Dr. Comfort” – and the Ford global seating and comfort team are tops when it comes to dreaming of new ways to make you comfortable. A sleek and stylish new front seat offering in the all-new 2020 Ford Explorer maintains the stringent Ford standard for shape and softness and does so with a less cumbersome design that frees up space for second-row passengers.
“Road trips can be largely defined by how comfortable people are – and when you get down to it, how comfortable our seats allow them to be,” said Kolich, whose Ph.D. in industrial and manufacturing systems engineering with an emphasis on seat comfort has earned him the moniker among Ford seating experts.
“As engineers, we’re thrilled with this new seat, but really it’s what our customers say and think that matters.”  
That expectation, defined as the Ford comfort DNA, is measured largely by two factors – shape and softness. Kolich and team have maintained the comfort standard in the new front-row seat debuting on the all-new Explorer while eliminating some of the bulk by reducing the thickness of the seat back and shoulder area.
The first-for-Ford design is the seating team’s latest innovation. For the all-new Explorer, the team started with its award-winning seat architecture that represents the nexus of all Ford seats regardless of vehicle type or size.
“What people see in a Mustang differs from what they see in an Explorer, but it’s all built on the same architecture,” said Kolich. “That architecture is the magic, in that it allows us to maintain consistency. These seats should feel similar to the seats in any other new Ford vehicle.”
What customers expect, and what Ford delivers, is a V-shaped design that provides torso support for a wider range of body types and sizes. In Explorer, available eight- and 10-way adjustable front-row seats cool occupants using a ventilation feature that draws warm air from the body rather than pushing cold air through seat perforations. New front-row back panels allow for a more sculpted appearance and improved second-row knee room. 
Second-row seats feature new-to-Explorer EZ-entry functionality, allowing easy access to the third row without having to remove a child’s booster seat.
To maintain a comfort standard throughout the vehicle, each seat design is put through an exhaustive series of more than 100 in-lab tests – including initial softness and hardness distribution tests – that use proven metrics to validate that the seats deliver what customers expect.
“Our lab testing has changed the way we operate,” said Kolich. “Not long ago, the industry didn’t have measurable objectives like we do today. We would build a seat, and from there it was trial-and-error. We’re smarter than that today – we know what people expect.”
The all-new Explorer is available in showrooms now.
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About Ford Motor Company
Ford Motor Company (NYSE: F) is a global company based in Dearborn, Michigan. The company designs, manufactures, markets and services a full line of Ford cars, trucks, SUVs, electrified vehicles and Lincoln luxury vehicles, provides financial services through Ford Motor Credit Company and is pursuing leadership positions in electrification; mobility solutions, including self-driving services; and connected services. Ford employs approximately 188,000 people worldwide. For more information regarding Ford, its products and Ford Motor Credit Company, please visit www.corporate.ford.com.​​
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